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KENICHI AYUKAWA BACKS MULTIPLE OPTIONS TO TACKLE POLLUTION

‘Demand Slow... How to
Find Customers an Issue’

Maruti Suzuki MD
expects the market
to pick uponly
after the elections

Sharmistha.M
@timesgroup.com

New Delhi: Maruti Suzuki
managing director Kenichi
Ayukawa expects the Indian
automotive market to pick up
only after general elections
this year. The company, which
has recorded flat sales thro-
ugh the past eight months, sa-
id finding potential customers
isan important issue.

“Demand has become slow
compared to the past few ye-
ars. That is true. How we are
going to find potential custo-
mers that is a very important
issue. It takes time...We ex-
pect, after elections, once
again it (the market) will co-
me up,” Ayukawa told ET.

Passenger vehicle sales in
the domestic market declined
for the sixth time this January
with weak consumer senti-
ments, tightening liquidity af-
ter the IL&F'S crisis and incre-
ased insurance costs hampe-
ring purchases.

Maruti Suzuki itself said
post the launch of the new Wa-
gonR the company expects
wholesale volumes to grow 5%
in the fourth quarter. Howe-
ver, the sluggish market envi-
ronment has meant the com-
pany’s volumes have grown by
1.1% and 0.9% in January and
February respectively.

Maruti Suzuki has already
revised downwards its fiscal
year volumes’ growth target
to 8%, against its initial tar-
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get of double-digit growth.

Terming2019 ‘a very compli-
cated year,” Ayukawa said the
transition to BS-VI emission
standards will bring with it
its own production and in-
ventory management chal-
lenges. The company has
plans to halt production of
BS-IV compliant vehicles by
the end of the calendar year.

Elaborating on the govern-
ment’s drivetogo green, Ayu-
kawa said there should be a
collaborative approach utili-
sing electric, hybrid, CNG
technologies to reduce oil
consumption and address en-
vironmental concern.

“I think we cannot focus so

much on one way to reduce
oil consumption and envi-
ronmental concern. To achi-
eve that objective, various
approaches are available —
electric is one approach, hy-
brid another and then CNG,”
informed Ayukawa.

He said reducing cost of
electric vehicles is not ‘easy’
and cost reduction itself is
dependent on volumes and
market demand. “Some play-
ers (have) started EV busi-
ness, but (it is) not so much
easy. That is everybody’s con-
dition.” Meanwhile, Maruti
Suzuki is testing the electric
version of WagonR it built in-
house, but expects technolo-
gy for newer vehicles from
Toyota goingahead.

“Even though right now we
start by supplying some of our
products to them, but in futu-
re, we are getting some pro-
ducts from them and those
kinds of collaboration will be

developed step-by-step. Even- -

tually, both sides will be ma-
kinggains. That isthe purpose
of this kind of alignment. Al-
so, globally, the auto industry
is quickly changing. Toyota si-
de they have very advanced
technology etc. May be we can
learn through this kind of alli-
ance”, Ayukawa said.
Separately, Ayukawa said
Maruti Suzuki is looking to
move out of Gurugram but is
likely toremain in Haryana as
most of the company’s wor-
kers are from the area. He de-
clined to disclose a timeline
for the project. “Of course,
area-wise, area (Gurugram) is
already mature and we have
got to develop further more.
That is true...(But) We have to
consider at any time, our emp-
loyees...They are working in
the area, and that is an impor-
tant issue,” Ayukawa said.

TODAY ON

FAETPrime.com

Civic is Coming Back

Almost six years
after it was
discontinued due
to falling sales,
the Honda Civic is making a
comeback in the Indian

market. Earlier, Civic
enioved a 45% share of the

Looldng Elsewhere
g A hurried
S8 regulation may
help corporate-
D issied tokens.
But startup founders, who-
could have contributed
towards making India an

efficient cruntoacurrencv

On Tenterhooks
¥ A series of

measures

before the
upcoming general
elections is keeping top
American technology
companies working in
India on tenterhooks.
In the last one year,
data localisation has
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TataMotorsto
Put Safetyin
Driver’s Seat
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Geneva: Tata Motors would enhance its
focus on safety features to help achieve the
government’s objective of fewer fatalities
on Indian roads, with the Nexon SUV giv-
ing the country’s biggest automotive com-
" pany the confidence to build cars high on

the security quotient.

Itsfuture cars, Tata Motors believes, would
not only meet the global NCAP standards
but also exceed the minimum safety rating
requirement prescribed locally. The Nexon
SUV secured a five-star rating on safety. The
aim is to secure 5 star rating on all its prod-

ucts in the next 2-3 years.

The owner of JLR will now harness new-
generation platforms Alfa and Omega for
launching morethanadozen products in the

next five years. Tata Motors is
seeking to enhance its market
share locally through this new
range of cars that are high on
safety, expecting to pose a chal-
lengetoleaders Marutiand Hy-
undai. “If there is a star, I
would like to have five of them
on safety. That is the new nor-
mal for vehicles at Tata Mo-
tors,” Guenter Butschek, MD
of Tata Motors, said Tuesday
onthesidelinesof the89th Ge-
neva Motor Show.

To be sure, India has the
highest number of road fatali-
ties globally, at 1.5 lakh deaths
a year. According to reports,
60% of the victims are the age
group of 18-35 — or primary
income-earners. The compa-
ny on Tuesday unveiled four
global premiers at the Geneva
Motor Show. These included
the Buzzard 7 seater SUV, the
Altroz premium hatchback,
the Altroz electric vehicle
with a range of more than 300
kilometres per charge, and
H2X small SUV concept.

(This correspondent is at-
tending the Geneva Interna-
tional Motor Show at the invi-
tation of Tata Motors)

AudiLaunches
New A6 Edition
atz49.9 lakh

New Delhi: German car ma-
ker Audi on Tuesday laun-
ched its A6 sedan Lifestyle -
Edition in India, priced at
?49.99 lakh. The A6 Lifestyle
Edition isequipped with new
added featuresand accessori-
essuchasrearseatentertain-
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£ m2K COrparate Park, SGctof 51, Gurugram, Haryana
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